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KARAKTERISTIK RESPONDEN 

 

usia 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

15 tahun 6 1.5 1.5 1.5 

16 tahun 75 18.8 18.8 20.3 

17 tahun 318 79.7 79.7 100.0 

Total 399 100.0 100.0  

 

 

jenis kelamin 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

laki-laki 147 36.8 36.8 36.8 

perempuan 252 63.2 63.2 100.0 

Total 399 100.0 100.0  
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asal sekolah 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Siswa SMA Karangturi 30 7.5 7.5 7.5 

Siswa SMA Kebon Dalem 18 4.5 4.5 12.0 

Siswa SMA Krismit 15 3.8 3.8 15.8 

Siswa SMA Nusput 39 9.8 9.8 25.6 

Siswa SMA PL Don Bosko 75 18.8 18.8 44.4 

Siswa SMA Sedes 46 11.5 11.5 55.9 

Siswa SMA Terang 

Bangsa 

50 12.5 12.5 68.4 

Siswa SMA Theresiana 1 36 9.0 9.0 77.4 

Siswa SMK Tarcicius 20 5.0 5.0 82.5 

Siswa SMK Theresiana 70 17.5 17.5 100.0 

Total 399 100.0 100.0  

 STATISTIK DESKRIPTIF 

Media Promosi Instagram 

Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

X.1 399 3 7 5.77 .933 

X.2 399 3 7 5.83 .925 

X.3 399 2 7 5.78 .884 

X.4 399 3 7 5.77 .929 

X.5 399 3 7 5.77 .917 

Valid N (listwise) 399     
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Brand Awareness 

Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

Z.1 399 2 7 5.78 .919 

Z.2 399 3 7 5.89 .902 

Z.3 399 2 7 5.84 .924 

Z.4 399 3 7 5.81 .939 

Z.5 399 3 7 5.79 .907 

Z.6 399 3 7 5.84 .901 

Valid N (listwise) 399     

  

Pengambilan Keputusan 

Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

Y.1 399 2 7 5.93 .912 

Y.2 399 2 7 5.92 .953 

Y.3 399 2 7 5.90 .925 

Y.4 399 1 7 5.92 .943 

Y.5 399 2 7 5.91 .937 

Valid N (listwise) 399     
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UJI VALIDITAS 

Media Promosi Instagram 

  

Correlations 

 X.1 X.2 X.3 X.4 X.5 X 

X.1 

Pearson Correlation 1 .724** .752** .722** .773** .895** 

Sig. (2-tailed)  .000 .000 .000 .000 .000 

N 399 399 399 399 399 399 

X.2 

Pearson Correlation .724** 1 .743** .735** .744** .889** 

Sig. (2-tailed) .000  .000 .000 .000 .000 

N 399 399 399 399 399 399 

X.3 

Pearson Correlation .752** .743** 1 .708** .733** .884** 

Sig. (2-tailed) .000 .000  .000 .000 .000 

N 399 399 399 399 399 399 

X.4 

Pearson Correlation .722** .735** .708** 1 .727** .877** 

Sig. (2-tailed) .000 .000 .000  .000 .000 

N 399 399 399 399 399 399 

X.5 

Pearson Correlation .773** .744** .733** .727** 1 .896** 

Sig. (2-tailed) .000 .000 .000 .000  .000 

N 399 399 399 399 399 399 

X 

Pearson Correlation .895** .889** .884** .877** .896** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000  

N 399 399 399 399 399 399 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Brand Awareness 

  

Correlations 

 Z.1 Z.2 Z.3 Z.4 Z.5 Z.6 Z 

Z.1 

Pearson Correlation 1 .712** .713** .750** .774** .781** .888** 

Sig. (2-tailed)  .000 .000 .000 .000 .000 .000 

N 399 399 399 399 399 399 399 

Z.2 

Pearson Correlation .712** 1 .673** .716** .753** .774** .868** 

Sig. (2-tailed) .000  .000 .000 .000 .000 .000 

N 399 399 399 399 399 399 399 

Z.3 

Pearson Correlation .713** .673** 1 .721** .754** .763** .869** 

Sig. (2-tailed) .000 .000  .000 .000 .000 .000 

N 399 399 399 399 399 399 399 

Z.4 

Pearson Correlation .750** .716** .721** 1 .771** .802** .895** 

Sig. (2-tailed) .000 .000 .000  .000 .000 .000 

N 399 399 399 399 399 399 399 

Z.5 

Pearson Correlation .774** .753** .754** .771** 1 .722** .896** 

Sig. (2-tailed) .000 .000 .000 .000  .000 .000 

N 399 399 399 399 399 399 399 

Z.6 

Pearson Correlation .781** .774** .763** .802** .722** 1 .909** 

Sig. (2-tailed) .000 .000 .000 .000 .000  .000 

N 399 399 399 399 399 399 399 

Z 

Pearson Correlation .888** .868** .869** .895** .896** .909** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  

N 399 399 399 399 399 399 399 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Pengambilan Keputusan  

  

Correlations 

 Y.1 Y.2 Y.3 Y.4 Y.5 Y 

Y.1 

Pearson Correlation 1 .751** .727** .768** .754** .893** 

Sig. (2-tailed)  .000 .000 .000 .000 .000 

N 399 399 399 399 399 399 

Y.2 

Pearson Correlation .751** 1 .726** .754** .768** .896** 

Sig. (2-tailed) .000  .000 .000 .000 .000 

N 399 399 399 399 399 399 

Y.3 

Pearson Correlation .727** .726** 1 .737** .734** .877** 

Sig. (2-tailed) .000 .000  .000 .000 .000 

N 399 399 399 399 399 399 

Y.4 

Pearson Correlation .768** .754** .737** 1 .774** .903** 

Sig. (2-tailed) .000 .000 .000  .000 .000 

N 399 399 399 399 399 399 

Y.5 

Pearson Correlation .754** .768** .734** .774** 1 .902** 

Sig. (2-tailed) .000 .000 .000 .000  .000 

N 399 399 399 399 399 399 

Y 

Pearson Correlation .893** .896** .877** .903** .902** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000  

N 399 399 399 399 399 399 

**. Correlation is significant at the 0.01 level (2-tailed). 
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UJI RELIABILITAS 

Media Promosi Iklan 

  

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.933 5 

  

Brand Awareness 

  

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.946 6 

  

Pengambilan Keputusan  

  

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.937 5 
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UJI LINEARITAS 
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UJI NORMALITAS 
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 UJI REGRESI LINIER SEDERHANA 

Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .735a .540 .539 3.311 

a. Predictors: (Constant), Media Promosi Instagram 

  

  

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 5103.299 1 5103.299 465.414 .000b 

Residual 4353.138 397 10.965   

Total 9456.436 398    

a. Dependent Variable: Brand Awareness 

b. Predictors: (Constant), Media Promosi Instagram 
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Coefficientsa 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 
(Constant) 9.550 1.190  8.029 .000 

Media Promosi Instagram .879 .041 .735 21.573 .000 

a. Dependent Variable: Brand Awareness 

  

  

 UJI REGRESI LINIER BERGANDA 

  

Model Summaryb 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .801a .641 .640 2.507 

a. Predictors: (Constant), Brand Awareness, Media Promosi 

Instagram 

b. Dependent Variable: Pengambilan Keputusan 

  

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 4453.409 2 2226.705 354.218 .000b 

Residual 2489.358 396 6.286   

Total 6942.767 398    

a. Dependent Variable: Pengambilan Keputusan 

b. Predictors: (Constant), Brand Awareness, Media Promosi Instagram 
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Coefficientsa 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 

(Constant) 4.140 .971  4.264 .000 

Media Promosi Instagram .287 .045 .280 6.321 .000 

Brand Awareness .490 .038 .572 12.898 .000 

a. Dependent Variable: Pengambilan Keputusan 

  

PENGUJIAN MEDIASI DENGAN SOBEL TEST 
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